The Great Logo Web-Quest


 Student Name:__________

Introduction to Logo Design: A Web-Quest

Using the links provided on the student portal to complete the sections below. You will have to search the readings to find the respective answers. 
Learn What A Logo Is & What it represents

1) Using the Wikipedia link for defining logos fill in the blanks of the following definition:

A logo is a ​​​​​​​​​​​​​​​​​​​___________________ mark or emblem commonly used by _____________ enterprises, _________________ and even individuals to aid and promote ____________ public recognition. Logos are either purely ______________ (symbols/icons) or are composed of the _______________ of the organization (a logotype or wordmark).
Know the Rules & Principles of Logo Design

Use the How to Design A Logo Reading to answer the following Questions.

2) What are the 5 basic rules of logo design

a. __

b. __

c. __

d. __

e. __

Establish Your Own Logo Design Process

3) Follow and read through the Secret Logo Design Process of Top Logo Designers link.  Of the 8 steps listed list and summarize which two you think are the most important to the design process, why are these the most important?

a) 

b)

Find A Favorite

Check out the two web-sites listed below.  As you look through the numerous logos find two of your favorite logos and drag and drop them into the space provided.  Try and find two logos that are different then each other. 

http://logooftheday.com/
http://www.altafsayani.com/2009/01/04/30-most-attractive-logo-designs/ 

Note: By clicking on the logo you can see some others comments on the logo design which may help you fill out your explanation.

	Favorite Logo 1:
	Explanation of Why:

	
	

	Favorite Logo 2: 
	Explanation of Why:

	
	


Famous Logos & Logo Review Assignment

[image: image1.emf]The Swoosh

The SWOOSH logo is a graphic design created by Caroline Davidson in 1971. It represents the wing of the Greek Goddess NIKE. Caroline Davidson was a student at Portland State University in advertising. She met Phil Knight while he was teaching accounting classes and she started doing some freelance work for his company. Phil Knight asked Caroline to design a logo that could be placed on the side of a shoe. She handed him the SWOOSH, he handed her $35.00. In spring of 1972, the first shoe with the NIKE SWOOSH was introduced.....the rest is history! (from Nike Consumer Affairs packet, 1996)

Apple Logo Design

[image: image2.emf]Based on its company name, they selected an apple as its main form of branding. Initially, the logo depicted a small apple shape sitting under a tree with Apple Computer Co set into the frame of the picture. It is this apple that has continued to be used. The first logo design was perceived to be a bit too complex and hard to view, so Regis McKenna worked on the logo some years later and added a “bite mark” to symbolize the concept of seduction of the customers and the marketplace in general. Next, the monochrome version was replaced with the rainbow–colored logo as a reference to the Biblical story of Adam and Eve in which the apple represents the fruit of the Tree of Knowledge. It brings to mind that people must pursue their dreams. While this was not initially a deliberate goal, it did encourage business and consumers to consider the Apple brand for the first time and was successful in generating increased profits.

[image: image3.emf]Centrino (Intel)

Intel uses the split design logo to show the convergence between information and technology. The two wings the designer used suggest a link between technology and lifestyle and the progression toward the future. The designer’s use of the color Magenta for the lower of the two wings balances the out against the bright contrast of the contemporary Intel blue, offering high energy visual stimulation for the viewer. In this logo you can also see Intel’s use of the “hanging e,” which was used in the original iteration of their logo and is carried over today as an embodiment of their overall commitment to their original corporate philosophies.

Jagermeister

[image: image4.emf]The logo for this popular and well known alcoholic beverage dates back to the days of noble gentlemen, hunters and, later, holy Hubertus, and is based upon the legend of Hubertus as written by Father Diethard H. Klein. This legendary tale talks about the hunters warnings to not hunt in the forest and the meadows and the fate that he suffers when he meets with the animal. The animal turns and faces him and hunter sees before him a cross placed above the antlers, with the animal offering the hunter forgiveness so that it may be set free.

McDonald's Logo Design

[image: image5.emf]McDonalds is the largest and best-known chain of fast-food restaurants in the world. With more than 23,000 restaurants in over 100 countries, their global market potential is enormous. The golden arches of the McDonalds “M” are one of the strongest and most recognizable logos of our day. The simplicity of this M and the traditional red and yellow colors used, have become the most famous business traits in the world. Normally the word “M cDonalds” sits next to the “M” or the “M” is used on its own. The Golden Arches logo was created by Jim Schindler in 1962 to look like new arch shaped signs on the sides of the restaurants. He merged the two golden arches together to form the famous ‘M’ now recognized all over the world. This logo is not just an “M” for McDonalds. They called the logo Golden arches firstly, to input the idea that owning one McDonalds franchise is like having a gold mine. Secondly, the arches symbolize a place to hide under, to escape. The protection of the “golden arches” is where one should have their “break”. Along with Coca-Cola and Nike logos, McDonalds logo have been seen more broadly as a symbol of capitalism or globalization, since they are the most famous American corporation to go global on a grand scale.

Information For Assignment
What the Logo is For:

· Representing the Business

· Ease of Marketing

· Promotion online

· Attracting Clients

· Symbolizing Beliefs of the Company

What to Include:

· Strong Shapes that give the logo form but are not distracting

· Simple and strong text (must be easily readable)

· Appropriate text font which represents companies emotion

· A graphic that represents the company either directly or abstractly

What To Avoid: 

· Overcomplicated logos

· Hard to Read or too much text

· Boring, inspirational shapes/colors

Assignment: 

Go to the web-site listed below.  Once there use the “Industry” guide on the left to find the industry that your clien
t works for.  Search the logo gallery until you find two logos that you find appealing. Copy the logos onto the space provided below and fill out the review area using the information from above.  

http://www.logodesignguru.com/Logo-design-portfolio/portfolio.asp?cat_id=53 

Put Your Name Here: ____________________

	Logo:

Drag and Drop Logo Picture Here (size the picture so it is about half a page wide and goes to the bottom of this page)


	Review Of Logo:

Write a review using the elements above as your guide for what is good/bad about this logo.  Review should be 8-10 sentences.

	Logo:

Drag and Drop Logo Picture Here (size the picture so it is about half a page wide and goes to the bottom of this page)


	Review Of Logo:

Write a review using the elements above as your guide for what is good/bad about this logo.  Review should be 8-10 sentences.


�The business that you just wrote the letter to we will now refer to as your “client” since you are creating graphics for them. 





* Continue Scrolling down, more work ahead.


